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Nowadays, both commercial enterprises and countries and cities are competing for their market share. The aim of the research was to investigate the processes of Latvian urban marketing, compare it and define the possible solutions for further successful creation of the city image.

The object of the research was seven biggest cities in Latvia. All the cities were compared according to their marketing strategy, the city logotype, the city slogan, the city image; tourism resources and tourist attractions. 

According to the worked out criteria Ventspils takes a leadership. It is like an urban marketing model for other Latvian cities. The creation of the city logotype and motto has helped to make brands of Ventspils and Riga well-known. 

The city image and its characteristics help to define the city promotion and its product share in the market. Riga, Ventspils, Liepaja and Jurmala have a positive and characteristics city image. The image of Jelgava has to be positioning because the society does not have positive stereotypes about Jelgava. The image of Daugavpils and Rezekne has to be concretized. 

