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Protected areas serve many roles: biodiversity and cultural conservation, local and national economic development, environmental and cultural education, the provision of recreation and tourism opportunities, and so on.  The effort to address these many mandates is a great challenge in both developing and developed countries.  This paper explores the role of marketing in protected area management, and in particular, the use of the Internet by park agencies as a marketing tool. Established evaluative criteria from the fields of tourism and marketing are used in a preliminary examination of park agency and individual park web sites.  Observations from this initial brief survey will be combined with a review of published research on tourism, parks and the Internet to identify gaps in theoretical and practical knowledge related to park agency web site design and use.  A research agenda to further explore the role of the Internet and marketing in protected area management will be proposed with a special focus on park tourism and visitor management. 

