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In our everyday life as well as in our scientific research logic, we always work with a certain Menschenbild (concept of the images of what humans are ) – consciously or unconsciously, explicitly or implicitly. Within Geography of Leisure and Tourism, no explicit Menschenbild has been framed which could be used to analyse activities in leisure time and travel. Seeking a usable concept, the construction of homo ludens is a plausible choice. Johan Huizinga’s notion of homo ludens deals with the playing, creative and self-determined human being who – as a result – is able to form culture by playing. 
In my view, this construction does not fit to western industrialized societies which - following the assumptions made by Niklas Luhmann in his system theory - differentiated themselves depending on their functions. In these societies, human beings are included (within different social systems) and excluded (from society as a whole) at the same time. The only space for individualisation in these societies is leisure time. For this reason, I suggest to replace the concept of homo ludens by the concept of homo carens as the appropriate Menschenbild for geography of leisure and tourism. This concept understands humans as creatures lacking an identity. Correspondingly, leisure behaviour can be interpreted as the permanent search for satisfaction of the existential need to identify one’s self.
