Identifying a relevant, clear and efficient list of destination image components and decision making factors
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One of the most important areas of destination management is that of destination image. Image has been identified as the key in the attraction of visitors and their selection of the destination; hence the importance of destination image to the tourism industry is immense. The components of destination image that have been identified as requiring the most attention from destination managers are the evaluative components. It has been recognised that it is these components that are the basis of the destination decision-making process. For image management strategies it is also important for destination managers to identify change in image. This is so they can measure the effects of their image management strategies and influences from other sources on these evaluative components. Nonetheless, there are difficulties in the process to develop a method to measure change in destination image, and one that is additionally applicable and feasible in destination and image management. The relevance, clarity and efficiency of the components and the process are required to provide useful information. From an identification of an extensive list of destination image and decision making components this paper focuses on the process of identifying the relevant, clear and efficient components. The paper provides a process adapted from psychology list reduction and applies it to destination image. It also provides considerations for the reduction of destination image components.

